

http://www.inf-wiss.uni-konstanz.de
























http://www.stockmaster.com
http://www.stockmaster.com
http://www.stockmaster.com





















http://www.amazon.com



http://www.stockmaster.com
http://www.stockmaster.com
http://www.stockmaster.com



http://www.yahoo.com



http://www.altavista.com
http://www.imafdi.de/statistik.htm



http://www.dino-online.de



http://www.activmedia.com/
http://www.c-i-a.com
http://www.nic.de
http://www.emarketer.com
http://www.eito.com
http://www.forrester.com
http://www.frost.com
http://www.gfk.de
http://www.gvu.gatech.edu
http://www.idc.com
http://www.itu.int
http://www.kienbaum.de
http://www.nw.com/zone/WW



http://www.networks.de
http://www.oecd.org
http://www.pwcglobal.com/
http://www.w3b.de
http://www.wto.org
http://www.oecd.org/subjectle30mmerce/summary.htm









http://www.w3b.de
http://www.w3b.net
http://www.w3.org












http://www.handelsblatt.de






http://www.nw.com



http://www.nw.com/zoneIWWW/top.html
http://www.ripe.net/statistics/hostcount/1999/04/index.html






http://focus.de/D/DD/DD36/DD36A/dd36a.htm





























































































http://www.ems.guj.de/marktforschung/index.html



http://www.frost.com/pdf/rp/brochures/search/IT
http://www.gfk.de/website/mefo/onmo3.htm
http://www.gvu.gatech.edu/user_surveys/survey-



http://www.oecd.org/subjectle_commerce/summary.




	Page 1
	Page 2
	Page 3
	Titles
	Studie 


	Page 4
	Page 5
	Titles
	I Inhaltsverzeichnis 


	Page 6
	Page 7
	Titles
	II Abbildungsverzeichnis 


	Page 8
	Page 9
	Titles
	III Tabellenverzeichnis 
	v 


	Page 10
	Images
	Image 1


	Page 11
	Titles
	IV Abkürzungsverzeichnis 


	Page 12
	Page 13
	Titles
	Zusammenfassung 
	Abstract: 


	Page 14
	Page 15
	Titles
	1 Motivation 


	Page 16
	Page 17
	Tables
	Table 1
	Table 2
	Table 3


	Page 18
	Page 19
	Titles
	2 Auswahl der Studien 

	Images
	Image 1


	Page 20
	Images
	Image 1
	Image 2


	Page 21
	Images
	Image 1

	Tables
	Table 1


	Page 22
	Titles
	2.1 Internationale Studien 

	Tables
	Table 1


	Page 23
	Titles
	2.1.2 World Trade Organization (WTO) 
	2.1.3 Frost & Sullivan 
	2.1.4 Forrester Research 


	Page 24
	Titles
	2.1.5 International Data Corporation - IDe 
	2.1.6 European Information Technology Observatory - EITO 


	Page 25
	Titles
	2.2 Nationale Studien 
	2.2.1 Graphics, Visualization & Usability Center (GVU) 
	2.2.2 Die 7. W3S-Analyse von Fittkau & Maaß 


	Page 26
	Page 27
	Page 28
	Images
	Image 1


	Page 29
	Page 30
	Page 31
	Titles
	3 Die Kompilation 
	3.1 Internet-Entwicklung, Internet-Nutzung 

	Images
	Image 1


	Page 32
	Tables
	Table 1


	Page 33
	Images
	Image 1


	Page 34
	Images
	Image 1

	Tables
	Table 1


	Page 35
	Titles
	3.2 Demographische Basisdaten 


	Page 36
	Images
	Image 1
	Image 2


	Page 37
	Images
	Image 1


	Page 38
	Images
	Image 1


	Page 39
	Titles
	3.3 Access 

	Images
	Image 1


	Page 40
	Titles
	3.4 Nutzung 

	Images
	Image 1


	Page 41
	Images
	Image 1


	Page 42
	Titles
	3.5 E-Commerce 


	Page 43
	Tables
	Table 1


	Page 44
	Images
	Image 1

	Tables
	Table 1


	Page 45
	Images
	Image 1


	Page 46
	Tables
	Table 1


	Page 47
	Images
	Image 1


	Page 48
	Tables
	Table 1
	Table 2


	Page 49
	Page 50
	Tables
	Table 1
	Table 2


	Page 51
	Titles
	3.5.1 Online-Einkauf 


	Page 52
	Page 53
	Images
	Image 1

	Tables
	Table 1
	Table 2


	Page 54
	Titles
	3.5.2 Online-Dienstleistungen 
	3.5.3 Online-Werbung 


	Page 55
	Page 56
	Page 57
	Titles
	4 Vergleichbarkeit von Internet-Studien 


	Page 58
	Titles
	4.1 Erhebungsgegenstand 
	4.1.1 Produkt- und Dienstleistungssegmente im 

	Images
	Image 1


	Page 59
	Page 60
	Titles
	4.2 Bausteine zum Aufbau von E-Commerce­ 


	Page 61
	Titles
	4.3 Bewertungskriterien tür die Relevanz der 


	Page 62
	Page 63
	Titles
	5 Fazit 


	Page 64
	Page 65
	Titles
	6 Literatur 


	Page 66
	Page 67
	Images
	Image 1


	Page 68

